Insights into tourist spending

Global Blue Lebanon SAL Global Blue




(Y X]

v’,iA:y
(4]

Global Blue

Contents

Country Of reSIAENCE INSIGNT ... e e e e e e e e s e s st retaeeeee e s s s s nntnnrneeeeeeaaeeens 3
A. Spending distribution by country of residence - 2013 Q4 ........cooiiiiiiiiiiiee e 3
B. Spending distribution by country of residence - YTD 2013 ........oooiiiiiiiiiiiiiiieee e 3
C. Spending evolution - 2013 Q4 VS. 2012 Q4 ....uuuiiiiieiee et 4
D. Spending evolution - 2013 Q4 VS. 2013 Q3 ....iieiiiiieiieiiiii ettt 4
E. Spending evolution - YTD VS. PYTD ...uuiiiiiiiiiiieeiii ittt e e e e e e e e e s st e e e e e e e e e s e s sntananaaneaaeaeeeeannnnnns 4
F. Number of refund transactions evolution - 2013 Q4 VS. 2012 Q4 .....cooiiiiiiiiiieeeee e 5
G. Number of refund transactions evolution - 2013 Q4 vS. 2013 Q3 ......uvuiviiiiiiiiieieieeeee e, 5
H. Number of refund transactions evolution - YTD VS. PYTD ....couiiiiiiiiiiiiiiiiiieeeeeee e 5
I. Average spending evolution - 2013 Q4 VS. 2012 Q4 ....ccceeeeiiecciieeeee e a e e 6
J. Average spending evolution - 2013 Q4 VS. 2013 Q3 ..ottt 6
K. Average spending evolution - YTD VS. PYTD ....uuiiiiiiiiiiiiiiiie et 6

L7 1 (=To o] gV AN 0 TS{To ] o SO T TP PP PPRTPPPPTTI 7
A. Spending distribution by category - 2013 Q4 .......uuiiiiiiiiiee e e e ————— 7
B. Spending distribution by category - YTD 2013 ...t a e 7
C. Spending evolution - 2013 Q4 VS. 2012 Q4 .....uueiiiie ittt 8
D. Spending evolution - 2013 Q4 VS. 2013 Q3 ..ottt a e e e e e e 8
E. Spending evolution = YTD VS. PYTD ....iiiiiiiiiiiie ittt e e et e e e bbne e e e e 8
F. Number of refund transactions evolution - 2013 Q4 vS. 2012 Q4 .......ccccciiiiiiiiiee e 9
G. Number of refund transactions evolution - 2013 Q4 vS. 2013 Q3 ...coiiiieiiiiiiiiiiiiiieee e 9
H. Number of refund transactions evolution - YTD VS. PYTD ....ccoiiuiiiiiiiiiiiee e 9
I. Average spending evolution - 2013 Q4 VS. 2012 Q4 ......uiiiiiiiiiie et 10
J. Average spending evolution - 2013 Q4 VS. 2013 Q3 ...ciiiiieiiiii e 10
K. Average spending evolution - YTD VS. PYTD ..ottt e e e e e e 10

N (== 13 T | L P EEERRRRS 11
A. Spending distribution by area - 2013 Q4 ......ooiiiiiiiei e 11
B. Spending distribution by area - YTD 2013 .....uoiiiiiiieeii it e e r e e e e e e e s e e s reaaeaae e 11
C. Spending evolution - 2013 Q4 VS. 2012 Q4 .....eeeiiiiiiee et e e e e aaae s 12
D. Spending evolution - 2013 Q4 VS. 2013 Q3 ...iiiiii ittt e e e s r e e e e e e e s a e e e e e e e a e 12
E. Spending evolution = YTD VS. PYTD ....uuiiiiiiiiiiaiiiiiitee ettt e e e e e e e e ettt e e e e aeaeaeeaaannes 12
F. Number of refund transactions evolution - 2013 Q4 VS. 2012 Q4 ......coiciiiiiiiiieeee e e e e 13
G. Number of refund transactions evolution - 2013 Q4 vs. 2013 Q3 .....uuiiiiiiieiiie e 13
H. Number of refund transactions evolution - YTD VS. PYTD ....ccvieiiiiiiiiiiiiiie e e e e e 13
I. Average spending evolution - 2013 Q4 VS. 2012 Q4 ......cooiiiiiiieeeeee e —————- 14
J. Average spending evolution - 2013 Q4 VS. 2013 Q3 .....uiiiiiiiiiiie e 14

K. Average spending evolution - YTD VS. PYTD ...cociiiiiiiiiiiiiiieieee ettt n e e e e e e 14



Global Blue

Country of residence insight

The figures published by Global Blue Lebanon SAL throughout this report represent purchases by tourists in
Lebanon whose vat was claimed. It gives a fair view about tourists’ shopping trends. Global Blue Lebanon SAL
is not liable for any misinterpretation of these figures by third parties.

A. Spending distribution by country of residence - 2013 Q4
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B. Spending distribution by country of residence - YTD 2013
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C. Spending evolution - 2013 Q4 vs. 2012 Q4
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D. Spending evolution - 2013 Q4 vs. 2013 Q3

E. Spending evolution - YTD vs. PYTD
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F. Number of refund transactions evolution - 2013 Q4 vs. 2012 Q4
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G. Number of refund transactions evolution - 2013 Q4 vs. 2013 Q3
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I. Average spending evolution - 2013 Q4 vs. 2012 Q4
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Category insight

The figures published by Global Blue Lebanon SAL throughout this report represent purchases by tourists in
Lebanon whose vat was claimed. It gives a fair view about tourists’ shopping trends. Global Blue Lebanon SAL
is not liable for any misinterpretation of these figures by third parties.

A. Spending distribution by category - 2013 Q4
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B. Spending distribution by category - YTD 2013
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C. Spending evolution - 2013 Q4 vs. 2012 Q4
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D. Spending evolution - 2013 Q4 vs. 2013 Q3
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E. Spending evolution - YTD vs. PYTD
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F. Number of refund transactions evolution - 2013 Q4 vs. 2012 Q4

i

G. Number of refund transactions evolution - 2013 Q4 vs. 2013 Q3
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H. Number of refund transactions evolution - YTD vs. PYTD
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I. Average spending evolution - 2013 Q4 vs. 2012 Q4
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J. Average spending evolution - 2013 Q4 vs. 2013 Q3
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Area insight

The figures published by Global Blue Lebanon SAL throughout this report represent purchases by tourists in

Lebanon whose vat was claimed. It gives a fair view about tourists’ shopping trends. Global Blue Lebanon SAL

is not liable for any misinterpretation of these figures by third parties.

A. Spending distribution by area - 2013 Q4
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B. Spending distribution by area - YTD 2013
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C. Spending evolution - 2013 Q4 vs. 2012 Q4
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D. Spending evolution - 2013 Q4 vs. 2013 Q3
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E. Spending evolution - YTD vs. PYTD
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F. Number of refund transactions evolution - 2013 Q4 vs. 2012 Q4
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G. Number of refund transactions evolution - 2013 Q4 vs. 2013 Q3
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H. Number of refund transactions evolution - YTD vs. PYTD
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I. Average spending evolution - 2013 Q4 vs. 2012 Q4
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J. Average spending evolution - 2013 Q4 vs. 2013 Q3
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